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ASEAN IS A RISING ECONOMY MI=C

IMF DataMapper Real GDP growth (Annual percent change)

N -

I'4

‘\V V \v‘/\

\
-5
-10
1980 1985 1990 1995 2000 2005 2010 2015 2020
@® Europe @ ASEAN-5 @® world @ Emerging market and developing economies
all indicators all indicators all indicators all indicators

@ Major advanced economies (G7)
all indicators

©IMF, 2019, Source: World Economic Outiook (October 2019)

© Copyright Malaysia Digital Economy Corporation (MDEC)



MALAYSIA: A GATEWAY TO ASEAN mi=c €

Potential to become the next digital economy
powerhouse given its strong aftributes:

« Attractiveness of ASEAN as a single market

« Expected to become the world’s 4th largest economy
by 2030 with the current GDP at USD 2.7 trillion

« Home to more than 630 million people, ASEAN has
the 3'd largest labour force in the world after China
and India.

* Mc Kinsey opined ASEAN is a growing hub of
consumer demand with already 67 million
households.

Source:McKinsey&Company
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MALAYSIA: BUSINESS /INVESTMENTS DESTINATION

“Global
"Most Attractive "Ease of Doing Competitiveness “Digital Readiness
Emerging Business within among ASEAN among Developing
Market in Asia” ASEAN" Countries” Asian Economies”
(Bloomberg's (World Bank’s (World Economic (UNCTAD's Business
Emerging Market Doing Business Forum’s Global to Consumer, B2C,
Scorecard, Report, 2019) Competitiveness E-Commerce Index,
2018) Report, 2018)
2018/2019)

Source:MIDA
© Copyright Malaysia Digital Economy Corporation (MDEC)




OVERVIEW ON MALAYSIA MI=C

The population is estimated to increase by 0.6 per cent Fﬂfz‘_“::';“ﬂﬁf |
in 2019 as compared to 2018 T e T J
NON-CITIZEN

CITIZEN
@ 29.4 mill

3.2 million

Source: DOSM

© Copyright Malaysia Digital Economy Corporation (MDEC)



COMPETITIVENESS LANDSCAPE
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for IMD World Competitiveness
2019
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Malaysia has recorded
an increased in GDP Growth
Rate

GDP - Value Added and Annual Percentage Change 10
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Source: DOSM and IMD World Competitiveness 2019 Malaysia Profile




ECONOMIC GROWTH & PERCENTAGE
CONTRIBUTION BY STATE (2018)
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CONTRIBUTION OF ICT TO MALAYSIA ECONOMY

Source: DOSM, Information and Communication Technology Satellite Account 2018

MALAYSIA INFORMATIONAND 2018
COMMUNICATION TECHNOLOGY

ﬂSATELLITE ACCOUNTh

The contribution of Information and 4 _‘
Communication (ICT) to national A ETEREA

E-commerce
Non ICT industry

Added ICT
industry’

© Copyright Malaysia Digital Economy Corporation (MDEC)
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Industries producing ICT products

Contribution of Industries producing
ICT products to GDP 13.7%

Percentage share

Recorded

ICT ICT ICT Other Content RM1 98.3')

services manufacturina trade  industries & media

Share of Gross Value Added ICT Industry

& © © @

43.2% 34.1% 15.4%
ICT ICT ICT Content&
services manufactuﬂng trade media




Championing Malaysia’s Digital Economy

Our role is to build a vibrant digital
economy and ensure that Malaysia plays a
leading part in the global digital revolution.
We are passionate  about  digital
technology and its potential to fransform
the future of our nation and the world.

Through attracting technology investment,
supporting technology champions and
helping Malaysian organisations and
talent to embrace digital, we are fuelling
a sustainable digital ecosystem that will
drive nation’s digital economy forward.



MDEC s Role to Lead and Drive

Chanﬁ”é_e IrﬁThe Digital Space

18.5%

Digital Economy
contribution to
Malaysian GDP
(2018)

e

Catalysing

Building . ,
Driving Local Digital rOpggia Img
Investment Tech Innovation Digi al
Ecosystems Inclusivity

Champions



EU IS A TOP TRADING PARTNER FOR MALAYSIA  MIET @

Malaysia’s Top 5 Trading Partners L A
Jan-Aug 2019
Export markets Import sources
ASEAN ASEAN
RM187.48 bil RM134.39 bil
China China
RM88.96 bil RM114.77 bil
Total Exports i‘,fm.“ . - ‘R‘L” e Total Imports
~ RM650.81 bil ' RM558.26 bil

USA USA

RM61.77 bil RMA44.71 bil
Hong Kong Japan
RM44.07 bil RM40.80 bil

© Copyright Malaysia Digital Economy Corporation (MDEC)
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J Examples of the presence of European Companies in Malaysia

BOSCH
SIEMENS Hawksford

dard &
HSBC > Sanad S
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Let’s
Connect IRISH/EUROPE & MALAYSIA/ASEAN
via Global Acceleration & Innovation

Malaysia (GAIN) program!



Recognising The Need To Spur The Growth of
Cross-Border Market Access Partnership
Programme for Tech Scale-Ups Was Established in 2015

GAIN PROGRAMME

(GLOBAL ACCELERATION & INNOVATION NETWORK)

VISIBILITY MARKET MENTOR f
g | € * | = 1
Elevating Venturing into Enhancing Accessing '

brand, product regional & leadership scale-up capital ‘ ]

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

and services global markets capabilities & funding

Making Malaysia and
Malaysian companies the
choice to enter ASEAN




HIGHLIGHTS

Media

» Regional media for
increased exposure
and branding for
GAIN companies &
MDEC

Investors

» Regional venture capitals and

private equities
» 1-to-1 matching

First mover advantage in ASEAN

Channel Partners
» Partners & resellers for GAIN companies
» Value added resellers, distributors

Business

Ecosystem

-

O O

Govt & Biz Chambers

»y MATRADE - endorsement for
grants and local support

y Biz chambers & diaspora for
network and know-how

» Local govt agencies for joint
programmes e.g. DEPA,
JETRO

Biz & Trade Associations

» Connecting to local business
chambers and associations,
e.g. KADIN, BAIPHIL, FINEX

N g
Activated Countries O O @ o ‘ ( v @
/ \\\\\7///



GAIN Companies by Technology Cluster (9)
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‘|st

Payment Card Industry Security
Standards Council approval for a
Software-based PIN on COTS solution

Leading regional
Payment
Company in
South East Asia

‘|st

commercial software-driven product,

Moridaru™ launched which is a
platform with Artificial Intelligence
capability.

3rd

Drone Tech
Company in the
World ranking

Multiple International Awards Winner
including Deloitte Fast 50, Frost &

Sullivan Asia Pacific loT Award, WITSA,

APICTA, AICTA

Forbes Asia’s
200 Best Under
a Billion

Recognised as the only ASEAN
company Major Player in the IDC
MarketScape: Asia/Pacific Big Data
and Analytics Platform 2017 Vendor
Assessment

FUSIONEX'

2019

ACES Awards
Young
Entrepreneur of
the Year




Entrepreneurial Ecosystem in Malaysia

Later stage Programs,

Scale-Up Investors
Malaysia
Training,Coaching Programs like
Programs MDEC's GAIN,
For companies that Endeavor &
have validated their Investors can assist
Startup models & on the cusp companies once
Accelerators For validation of of scaling up, but still they are ready to go
business models, need guidance. global
scalability potential, Pipeline for MDEC's
: : mentors, pre-seed GAIN program,
SF%(;;GOT'OH funding and Endeavor & VC/PEs c\L
entrepreneurs ecosystem support. Pri s Led I(MMI(N!M '
Including proStartup r'Vatef.eCtor e
Program —TITAN by roriceo" P ——
MDEC and CGP by p L4 [ = =
Cradle. scaIE“F’
Ministry of Science
MsGIC Cradle M%mm
# [MESTECC)
Malaysia Tech entrepreneurs Pass Program to drive entrepreneurship, talent and to build up startup ecosystem. [V L o
www.mtep.my s
Malaysia Digital Hub for co-working spaces that act as community nodes to support hot startups. [V |’ od

www.malaysiadigitalhub.my "'l-’—L



Gopi Ganesalingam
Vice President, Enterprise
Development

THANK YOU

For more info, go to
www.mdec.my “I gopi.ganesalingam@mdec.com.my

- @GopiAtMDEC




